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> 4 hoogste takke van die Pienk
Direct Line: 021 931 6717

Fax: 021 938 5231 & Blou boom. Mag Junie vir u
tygerbear@telkomsa. net 'n maand vol warmte en

Help Line: 082 994 4301 oorwinning wees. “May the
road rise to meet you'l
www. tygerbear. org.za Y ) g

" Pink & Blue
Mayghortly be- $ Child Awareness
fore dawn, a bus . v

carrying 77 pas-
sengers, burst

| through the bar-
rier next to the
road and rolled
approximately
20m down an

~ embankment to

Looking back on
S the past 3 years of
the Pink & Blue Child

B Awareness Campaign
it is with a certain
amount of trepidation
that we note the

»7

success. A success rate detailed by the

increase of statistics we are currently
S experiencing. Although the increase de-
picts the success of the awareness mes-
sage reaching our children, and clearly
signifies the need for a unit such as Ty-
gerBear, it is also with great sadness
that we realise the immensity of chil-
dren's trauma. The Pink & Blue Campaign
started out as an awareness exercise,
focussing on the rights of children, but
I also the responsibilities of the parent,
8 5uardian, business sector and community

as a whole. The campaign has since then
ateam of 11 therapists, drivers o panded to a fulltime TygerBear pro-
and several support personnel- The ject, reaching out to schools, organisa-
MOBI team offers trauma counsel- tjong festivals etc. The ongoing function-
ling on site while also alleviating gty of the Campaign relies completely on
immediate stressors by supplyingin sponsorships and donations and we are
the basic needs of food and com-  thenefore in dire need of assistance.
fort, whether it be phone calls to  contribytions and participation in this
loved ones, baby nappies or warm  campaign has also proven beneficial to
clothing. The first stop for MOBI e yarious sponsors as we are a regis-
was at Worcester Hospital where 4red NPO which offers the benefits of
the surviving passengers of the g tox deductible certificate, recognition
tragic accident were transported  of contribution and most importantly the
for medical attention. A large part  gppontunity to make a difference in the

the other lane on the Hexriver

Pass at De Doorns. The more
than 20 deceased included 14
female adults (one of them preg- S%
nant), 6 male adults, a toddler & [
2 babies. The TygerBear Mobile
Unit MOBI (Mobile Outreach
Bear Initiative) launched on the
4th of December 2009 during
the FIFA Draw at Long Street,
was dispatched to the scene with

of the team of therapists set life of a child. We are once again in the
- about comforting and assisting the - process of preparing for the annual cele-
= more than 40 survivors, while bration of the Pink & Blue Campaign at
MOBI continued to the crash site where more than 20 members of the rescue & re-  Ratanga Junction and would like fo invite

covery personnel, including SAP, traffic police, paramedics etc, were in dire need of yuu 14 become involved and assist us in

making this day magical. Now is your
bear” which they could hold on to in their moment of need, as seen in the above photo- chance: MAKE A CHOTCE—TAKE A

graph. Though this sad tragedy has made us acutely aware of our own mortality, the  STAND - against childrens traumal (For
need and necessity of MOBI has once again been confirmed and we commend the team

sustenance and care. Each of the survivors were handed a knitted “comfort teddy

more information on how you can make a

for their efficient and compassionate efforts during this challenging situation. difference, please continue fo p2).
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ingesluit. Oud en jonk het deelgeneem om
hul pienk en blou linte aan die boom te bind
as simbool teen Kinder Trauma. Hierdie
projek is van stapel gestuur deur Hetta,
Susan en die span van M4 Events en wat 'n
heerlike ondervinding was dit niel Hartlike
dank ook aan Laretha en die Cape Gate
Span vir hul entoesiastiese deelname en
onvoorwaardelike ondersteuning van die
projek, sowel
» as aan M4,
Ons aanloop vir die Pink & Blou 2010 het op Hugo & al die
grootskaal plaasgevind by die Cape Gate  “beer” vrywil-
winkelsentrum op 08 Mei. Die oggend het  ligers wat dit
heerlike vermaak deur sanger Hugo Nie-  moontlik ge-
woudt en leerlinge van die musiekskool ~ maak het.

12 Aug: Pink & Blue Child Awareness Cele-
bration - Ratanga Junction

Ishmail Davids Hostess Evening: Ishmail
and Nazeema Davids have done it again!
The annual Hostess Evening, in aid of Ty-
gerBear, was held for the 13th year run-
ning on the 29th of May and proved a
huge success. More than 500 guests tho-
| roughly enjoyed an evening of good food,
good company and excellent entertain-
ment. Our heartfelt gratitude to Ishmail,
Nazeema and the dedicated hosts and
hostesses who support us so uncondition-
ally throughout the years.

Ons het onlangs hier by TygerBeer 'n "FIFA
Fever Photo shoot" gedoen met al die
"unsung heroes" wat so hard werk agter die |FOSS FORTTROUGRE FIoEtes

skerms om die TygerBeer wiele aan die rol te |The “Food for Thought“project is fully
hou, meeste van hierdie helde is persone wat |operational and we are currently providing
uitmaak van die personeel werksaam op die a daily meal o the mothers seated by the
gronde van Tygerberg Hospitaal. (Agter):  bedside of their children. This project is

Coenie Coetzer, Abraham Bok, Peter Brad-  completely reliant on contributions and
ley, Francois Kruger en Christopher Matola  spongorships and we would appreciate any
(Voor): Enoch Mafasa en AB Harmse donations of non perishable foods,

P 2 breads, juices, soups etc.
age
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How can you make a
difference:

3. Photographs will be judged on the ba-
sis of most representative of Campaign.
4. Photographs must reach us by e-mail

or snail-mail no later than & August.

1. Buying and distributing special P&B
stickers at R5 each (most sales will be
calculated proportionally).

2. Total amount of stickers sold must
reach us by e-mail or snail-mail no
later than Friday 06 August 2010

1. Buy a special P&B stickers at RS each
2. Cut the sticker on the dotted line and
return the numbered front to TygerBear
with your name and contact number, keep
the back numbered section as proof of
your winning number.

3. Your sticker must reach us by e-mail,
fax or snail mail no later than Friday 06
August for the Lucky Draw.

The closing date for the above is 6 Aug, and
entries van be sent to: Fax: 021 938 5231 /
tygerbear@telkomsanet / TygerBear Foun-
dation, PO Box 19028, Tygerberg, 7505
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